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SOCIAL 

StereotypesStereotypes

� ‘Older people are lonely’

� ‘Older people are a drain on their families and 
society’

� ‘Older people don’t enjoy life’
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Marital status by age and sex
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Living arrangements by age
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Proportion of childless; average number of children
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Percentage who have lived abroad (6+ months)
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Loneliness by age Loneliness by age 
(average score on modified UCLA loneliness scale)(average score on modified UCLA loneliness scale)
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Social connectedness Social connectedness ((BerkmanBerkman SNI)SNI)
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Feeling isolated by level of social connectednessFeeling isolated by level of social connectedness
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5050--6464--yearyear--olds with surviving parentsolds with surviving parents
� 32 % have surviving parents (28 % have both surviving 

parents and children – 21 % within this group have 
parents with care needs)

� Nearly 80 % have frequent contact with parents� Nearly 80 % have frequent contact with parents

� Nearly 30 % provide personal care to 
parents, on average for 18 hours per week

� Half provide household &other practical help 
to their parents, on average 10 hours per 
week
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Providing help to & receiving help from childrenProviding help to & receiving help from children
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Material and financial gifts to / from children Material and financial gifts to / from children 
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Providing help to & receiving help from neighboursProviding help to & receiving help from neighbours
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Volunteering by age and educationVolunteering by age and education
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Quality of life by age and volunteeringQuality of life by age and volunteering
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Quality of life
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Ageing beliefs
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Importance of religion Importance of religion 
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How did the stereotypes fare?How did the stereotypes fare?
‘Older people are lonely’

� Only 6 % are socially isolated (have weak 
networks)networks)

� Majority of people in this group do not feel 
isolated

� Loneliness increases only very slightly with 
age
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How did the stereotypes fare?How did the stereotypes fare?
‘Older people are a drain on their families and society’

� Quarter of older households have given large 
material gifts to their children

� One third help children with household & other 
practical tasks

� One half regularly help with grandchild care

� One quarter help friends and neighbours

� One fifth in the 65-74 age group are very active 
volunteers
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How did the stereotypes fare?How did the stereotypes fare?
‘Older people don’t enjoy life’

� The older population as a whole experiences a high 
quality of life

� The beneficial aspects of ageing are widely � The beneficial aspects of ageing are widely 
acknowledged and the negative aspects are 
perceived less strongly

� Nine out of ten agree that they appreciate things 
more as they get older

� Nine out of ten agree that they have control over 
their ability to live life to the full




